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Coca-Cola is an American soft drink beverage company,

manufacturer and seller of nonalcoholic beverages. Coca-Cola
reaches approximately 5.8 billion consumers worldwide in
roughly 200 markets, making more than 40% of the non-

alcoholic beverage industry market share.

The company specializes in beverages exclusively, focusing on
franchising to its global bottling partners, merging/acquiring
small local businesses to expand in local markets. The most
lucrative segment of the market takes place in North America
constituting 37.9% of their total 3Q22 revenue. Coca-Cola is
known by investors for offering consistent dividends for over a

100 years.

Growth Management

JP Morgan believes that with Coca-Cola’s will continue to push their
revenue growth management to balance affordability with their status as
a premium brand. Rather than focus on increasing supply, Coca-Cola will
more carefully manage price as their industry consumption appears

resilient. They expect an overall gross margin expansion of +10 bps.

Zacks Company has a similar opinion as 3Q22 results seem to imply that
the momentum from the previous quarters will allow Coca-Cola to
generate further revenue growth of 14.8% in-line with Coca-Cola’s 2022
view of its earnings. They are also optimistic in terms of diverse
consumption channels, being impressed by their increased e-commerce
investment as well as increasing performance of growth in both

developed and developing countries.

Flexibility vs Diversity

Coca-Cola has historically been very flexible about the types of products
they put on the market, limiting their brands to only the most profitable
and adopting different products such as sports drinks, juices, coffee, etc.
to diversify it’s fairly limited range. To support sales growth, Coca-Cola
has continued to acquire other brands such as BODYARMOR and has
further invested in their marketing, this has resulted in overall higher

costs and increased operating margins.

Even though the Coca-Cola brand has been able to outperform even their
own 2022 predictions, competitors such as PepsiCo are doing the same
and are more naturally diversified due to product offerings of snacks and
are less impacted by consumer’s continual move towards the growing

healthier lifestyle trend.
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Industry Retail - Beverages
Last Price USD60.12
Bloomberg TP USD68.36

Upside/Downside 13.7%

Financial (USD) 22A

Revenue (Millions) 43,004.0

Net Profit (Millions) 10,223.0

Profit Margin 23.8%
EBITDA Margin 30.3%
Valuation 22A
P/E (X) 27.11
P/B (x) 11.42
Revenue Breakdown
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Comparing Coca-Cola Co. to its competitors PepsiCo

and Keurig Dr Pepper, Coca-Cola Co. is over-valued.

Though its PE ratio is 24.16 lower than its most

immediate competitor PepsiCo (25.86) the PE ratio is

still 22.16 higher than the industry average. The PBV

ratio is on the higher end at 11.39 and the PEG is also
high at 5.92, though both KO and PEP are higher than

the industry standard average, they also (together)

make up about 70% of the market share.
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Disclaimer: This report has been prepared by Finansia Syrus Securities (FSS). The information has been obtained from sources believed to be reliable and
accurate; however FSS is not responsible for the accuracy and completeness of such information. Information and opinions contained in the report are subject
to change, correction or addition at any time without prior notice. FSS has no intention to persuade or solicit investors to buy or sell securities mentioned in the
report. In addition, FSS does not guarantee returns or prices of securities based on the information presented in any way. FSS is therefore not liable for any loss
or damage that occurs due to use of information or opinions in the report. Investors should study this report carefully in making investment decisions and
exercise discretion when making investment decisions. The company reserves all rights to the information and opinions contained in this report. This report may
not be reproduced, distributed or published by any person for any manner or purpose without written permission from FSSIA. Investing in securities has risk.

Investors are advised to carefully study all available information before making any investment decision.
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